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GUIDE
FOR STUDENTS
Dear Students,

This file lists courses available for incoming exchange students in the field of Communication 
for the Fall semester Academic Year of 2022/2023. It includes the subject list for BA and MA 
level students for the Communication program + Optional subjects.

Incoming students cannot choose courses across all academic areas or levels 
(exception is optional subjects that can be added to your program).

The maximum number of the ECTS taken by the guest students is 35. 

Regarding your Learning Agreement, based on the modules list, you can fill out your Before 
Mobility LA using the template or Online Learning Agreement Platform. Still, please be aware 
that the course registration at METU is competitive, and it can happen that you will have to 
change it using the During the Mobility section of your LA in case any of the courses fill up or 
be cancelled.

Please pay attention to the Notes section of the list; it contains information about the level of 
the subject (BA or MA) and the number of limited places, if any. There is a high probability 
that subjects with a limited number won’t be available for everybody during the registration.

For communication, please use incoming.erasmus@metropolitan.hu.

https://learning-agreement.eu/


BACHELOR’S
M O D U L E S



Code Course Name Lecture Seminar Credits Semester Remarks Notes

BN-AFRSTU-
03-EA

African 
Studies

2 0 3 Autumn

African studies provide adequate information about the diversity of the African 
continent, its relation to the World, its historical, social, political, economic and 
cultural dimensions. The course addresses general themes and specific prob-
lems, challenges of countries and regions of the continent as well. The interdis-
ciplinary approach enables students to enhance their analytical skills, to be able 
to carry out smaller independent researches and obtain practical experience in 
their fields of expertise.

BN-COMMU1-
03-EA

Communica-
tion I. 

2 0 3 Autumn

Teaching objectives of course-unit (description of 2-3 lines) (sample unit):  The 
course provides a general introduction to the main notions of interpersonal, 
social, mass, verbal communications. It discusses the basic terms of human 
communication, like social norm, social role, coding, decoding, source, receiver, 
noise, gatekeeper, regulator, filter etc. It also describes the main channels of 
communication: verbal, nonverbal, visual.  

BN-CONCE2-
04-EA

Contrastive 
Cultures II.

2 0 4 Autumn

“Based on American and Native American Studies and the idea of cultural 
metaphors, the course aims to engage students in investigating the process of 
social and cultural contact in America. By using an interdisciplinary method and 
case studies from anthropology, students will understand complex relation-
ships between cultures within the colonial framework viewed from a minority 
perspective. 
By completing the course, students will be able to name and describe the 
main cultural features of North America, list Indian nations and languages and 
appreciate the diversity of Native cultures and their impact on other cultures 
and on their own everyday life today. Students will be able to compare various 
theories on the population of North America, traditional, contemporary and 
modern views on origins and understand the anthropological concept of cul-
tural area. Student will be able to offer a summary of the key events in Native 
and modern US. By understanding settler colonialism, colonial practices and 
stereotyping, they will be able to understand the process of othering in today’s 
world.”

Max 10 
Students

BN-CRECO1-
03-GY

Creative Com-
munication I.

0 2 3 Autumn
To discover how the communication patterns influence the problem creating 
and resolution. To overrun the oral and written toolbar of assertive and prob-
lemsolving communicaton and learn the principles of the storytelling.

Max 3
Students

BN-DIPLCY-
03-EA

Diplomacy 2 0 3 Autumn

This course introduces the rules and practices of diplomacy while providing 
students with the opportunity to meet practicing diplomats. The aim is to pro-
vide students with a realistic and comprehensive idea of what it is like to work 
at different levels and in different roles in diplomacy and at the same time, to 
familiarize them with the history, norms and rules of international affairs, as 
well as with the skills required to become a good diplomat.



Code Course Name Lecture Seminar Credits Semester Remarks Notes

BN-ECONOC-
05-EA

Economic 
Communica-

tion
2 0 5

Autumn / 
Spring

The course starts with introduction and setting course objectives. The topics 
discussed during the term cover basic business, economic and organisational 
issues: the business environment, the purpose and factors of business activities, 
the importance of decision-making. We will go through different problems and 
conflicts between stakeholders, economic and political players, objectives of 
governments and how to communicate different economic issues. The course 
also introduces topics of leadership, HR, organization structure and business 
finance.

Max 25
Students

BN-INSWOH-
03-EA

International 
Systems in 

World History
2 0 3 Autumn

This course introduces the major developments in world history from the be-
ginning of civilization until the end of the 15th century. The goal of this course 
is to familiarize students with the historical roots of today’s diverse civilizations, 
their differences as well as thier interlinkages.

BN-INTPRS-
06-KG

Introduction 
to Interna-
tional Rela-

tions 

2 2 6 Autumn

The course provides a general introduction to the study of world politics. 
Starting from a discussion of the specific nature of international – as opposed 
to domestic – politics, the course proceeds by introducing the major concep-
tual and analytical tools that help us understand global politics better and in 
more depth. The course introduces empirical knowledge about world politics 
through a focus on a number of concepts/institutions (state, sovereignty, na-
tion, peace, war, diplomacy, security, etc.), and mainstream theories (realism, 
liberalism, social constructivism). The main goal of the course is to give students 
an overview of the more specialised fields of the discipline of international 
relations, and to contribute to their critical understanding of the present state 
and future evolution of world order.

5-5 Students/
Seminar

BN-NEWCO1-
03-EA

Network 
Communica-

tion I.
2 0 3 Autumn

This course is an introduction to network communication in the information 
society of today and tomorrow. Using the second edition of Paul Levinsons 
book “New New Media” students will get a many-sided overview of the differ-
ent aspects of the information society and network communications. The basic 
question of the semester is: how do social networking sites take over functions 
of traditional media?  An important aspect of the semester will be the com-
parison between Hungarian and international/US developments. Each student 
will choose (or will be given) a topic from the list below and will give a brief 
presentation during class.

BN-ONMEST-
04-GY

Online Media 
Studies

0 2 4 Autumn
Practical knowledge about online journalism Max. 3 

Students



Code Course Name Lecture Seminar Credits Semester Remarks Notes

BN-PODCAS-
04-GY

Podcast 0 2 4 Autumn

Based on their special interest the students decide on the topic of their pod-
cast, and they plan the first episode in detail. They make research in the given 
field, find their interviewees, elaborate the questions and make the interviews. 
In the second half of the semester editing is done, and with the narration add-
ed the first episode of their podcast is ready.

Max. 5 
Students

BN-POLCME-
04-EA

Political Com-
munication

2 0 4 Autumn

The course starts with introduction and setting course objectives. The topics 
discussed during the term cover basic political and communication issues: the 
players in the political communication process, institutional communication, 
the role and the freedom of press, the history of political communication, ex-
amples from the USA, political rhetoric, political campaigns, political debates, 
opinion polls, and the role of social media.

Max. 5 
Students

BN-SOSTP1-
06-GY

Social Studies 
I. Project

0 4 6 Autumn

The aim of this introductory course into social studies is to sensitize students 
to some of the major problems of society, to increase students’ cultural and 
historical awareness and self-understanding, and to develop their research and 
analytical skills.

5-5 Students/
Seminar

BN-SPOJOU-
03-GY

Sports Jour-
nalism

0 2 3 Autumn

The aim of this course is to introduce students to the world of sports journalism 
– the students will get to know the main sports journalistic genres and styles, 
learn about fieldwork and the history of the profession and they will have op-
portunities to develop their skills in sports writing.

BN-TELSTD-
03-GY

Television 
Studies

0 2 3 Autumn

The aim of the subject is to give an overall view of how to produce televison 
news programmes. It includes teaching the basic knowledge of television pro-
gramming, how to read out news item in front of a camera or recording live 
short interviews.

3-3 Students/
Seminar

BN-WRIART-
04-GY

Writing Arti-
cles

0 2 4 Autumn

In this 12-week course, students are taught to basic principles of writing for 
classical, high-quality print media. Subjects covered include the importance of 
considering and writing for the target audience, the need for context and com-
parisons when presenting numbers or performance claims, the use of percent-
ages when presenting trends (and common errors encountered with percent-
ages), what a press release tells you and what it doesn’t, the different possible 
approaches between news and feature stories, the use of ‘colour’ leads, story 
structure and the importance of the ‘nut’ paragraph.to guide and focus reader 
attention. 

5 
Students



MASTERS’S
MODULES



Code Course Name Lecture Seminar Credits Semester Remarks Notes

MN-ATHRCO-
04-EA

Anthropolo-
gy of Com-
munication

2 0 4 Autumn

The aim of the course is to discover the origins of cultural diversity and the reasons 
for its increase in the modern world which – as opposed to the assumption that the 
global village will bring about a homogeneous world – now witnesses the prolifer-
ation of different ethnic and cultural identities.  During the course special attention 
is paid to the role of communication in the above process through investigating 
certain key concepts such as memory, space, contact, change, migration, conflict, 
boundaries and symbols as well as to various ideas related to ethnicity.  

Open for 
MA level 
students 

only

MN-COGACO-
04-EA

Cognitive 
Approach of 
Communica-

tion

2 0 4 Autumn

The course gives an overview of cognitive processes in communication. It tackles the 
question of production and processing of communication act and social cognition 
processes that take part in different fields of communication.

Open for 
MA level 
students 

only

MN-EFMEIC-
04-EA

Effect Mech-
anisms of 

Interpersonal 
Communica-

tion

2 0 4 Autumn

The course aims to give an introduction to main questions of interpersonal commu-
nication. It covers topics such as basic processes and functions as well as application 
of interpersonal communication research in different contexts. 

Open for 
MA level 
students 

only

MN-INTMED-
05-EA

International 
Media

2 0 5 Autumn

This seminar engages students in the international world of media. The interna-
tional media landscape is analyised along aspects of global content, transnational 
ownership and global financing. The changing technological transmission tools and 
the changing business models of media economy will play an important role during 
the studies in this course. Students are requested write research papers in a chosen 
topic individually or in pairs.   In the introductory part we will have a look of the 
historical beckground of todays media, including the political, cultural, economic 
and technical conditions which determine the present situation. The presentations 
during the semester will give a many sided understanding of the merits, the weak-
nesses, the challenges, the development directions of the worlds news media.   

Open for 
MA level 
students 

only

MN-NONVCO-
03-GY

Non-verbal 
Communica-

tion
0 2 3 Autumn

Teaching objectives of course-unit (description of 2-3 lines) (sample unit):  The aim 
of the course is to offer students a glimpse into the principles of the perception of 
body language, the criteria of perception and the expert interpretation of signs. 
The course focuses on the communications significance of and possibilities offered 
by posture, mimicking, gestures, proxemics and paralanguage highlighting differ-
ences that can be revealed in their application by various cultures. The course also 
discusses in what ways and to what extent nonverbal signs may elaborate, change, 
enrich, substitute or even contradict verbal messages. 

Open for 
MA level 
students 

only

MN-THIDOR-
04-EA

Theories of 
Identity and 
Otherness

2 0 4 Autumn

The subject examines the social-psychological and sociological conceptualizations 
of identity. We look at both individual and group identities, including national, 
ethnic, religious, gender and sexual identities. We pay special attention to the role 
of média in the representation and construction of different, primarily minority 
identities.

Open for 
MA level 
students 

only



OPTIONAL
MODULES



Code Course Name Lecture Seminar Credits Semester Remarks Notes

BN-ACADW-03-GY 
MN-ACADWR-03-

GY
Academic Writing 0 2 3 Autumn / Spring

Developing research questions; creating a thesis statement; conduct-
ing academic research; outlining research into organized sections; 
writing an introduction; writing body paragraphs; academic writing 
strategies and rules; argumentation skills; writing a conclusion; aca-
demic paper formatting; properly citing sources

Max 5 
Students 
Bachelor 

and 
Master

BN-ADVENG-04-GY Advanced English 0 4 4 Autumn / Spring

The aim of the subject is to prepare students for the available and 
approved C1 level English exams, both for the written and oral parts, 
putting emphasis on incorporating the latest topics/themes. After 
the so-called intermediate plateau, it is a demanding task for most 
students to take their knowledge to a higher level, even though 
nowadays it is a must in an international environment. The course is 
interactive and helps students learn the vocabulary and techniques 
necessary for a correct and fluent communication and understand 
even business-related texts and topics. They are also expected to do 
individual research into certain topics.

Max 7 
Students
Bachelor 

and 
Master

BN-BETWEW-03-
GY

Between East and 
West

0 2 3 Autumn / Spring

East and West as cardinal points, Continents, Europe, Central Europe 
– a definition; Physical and symbolic geography; Three Historical 
Regions of Europe; Fault lines in Europe; Debate on an imaginary 
region; The Ottoman Empire; Austro-Hungary; Cold War; Change of 
system in 1989; Symbols in public spaces

Max 15 
Students 
Bachelor 

and 
Master

BN-BECT1A-07-GY
Business and 

Economic Termi-
nology I.

0 4 7 Autumn

The course starts with introduction and setting course objectives. 
The topics discussed during the term cover basic economic and finan-
cial issues: services, service activities, characteristics, service quality 
and management, tourism industry and types of tourism, their 
effects on the environment, sustainable tourism and further environ-
mental topics.

Max 5 
Students 
Bachelor 

and 
Master

BN-BUSNEN-05-GY Business English 0 4 5 Autumn / Spring

This course is tailored to give insight into the basics of economic and 
business studies, and it provides the students with the basic concepts 
and practices of the subject. Students are expected to analyze texts 
and answer the questions referring to the direct issues arising from 
the topics. The course is interactive and helps students learn the vo-
cabulary and techniques necessary for a correct and fluent business 
communication and understand business-related texts and topics. 
They are also expected to do individual research into certain topics.

Max 5 
Students 
Bachelor



Code Course Name Lecture Seminar Credits Semester Remarks Notes

BN-BUPRCO-04-GY
Business Presenta-

tion and Corre-
spondence

0 2 4 Autumn

The course starts with introduction and setting course objectives. 
The topics discussed during the term cover basic issues of presenta-
tion techniques and letter writing. We are going to focus on differ-
ent important topics: the structure and purpose of a talk, how to 
make an impressive beginning, how to maintain the level of interest 
of the audience, how to conclude and what techniques to use to de-
liver a professional presentation, e.g. dramatic language structures, 
etc.We are going to practice letter writing: language, structure, 
image and other important things to be able to project a positive 
image about the writer and the subject.

Max 10 
Students 
Bachelor

BN-HUSLA1-04-GY
Hungarian as a 

Second Language  
II.

0 4 4 Autumn / Spring

The main aim of the course is to familiarize students with the prin-
ciples of the Hungarian language on a higher level, making further 
progress through the second stage of course I. At the end of the 
course the students will be able to understand and use phrases and 
the highest frequency vocabulary related to areas of most immedi-
ate personal relevance (e.g. basic personal and family information, 
shopping, local area, employment), make short conversations about 
the weather, seasons, items of the agenda, clothes, using the three 
directions by describing places and expressing purposes by using 
future sentences.

Max 5 
Students 
Bachelor 

and 
Master

BN-HUSLA1-04-GY
Hungarian as a 

Second Language 
I.

0 4 4 Autumn / Spring

A beginner Hungarian language course for foreigners staying in 
Hungary for a short period. It introduces basic communication skills, 
sounds, pronunciation and basic language structures. The course also 
presents the most important aspects of Hungarian culture and civili-
zation. Introduction, basic activities, numbers, countries, positioning, 
flat, time.

Max 5 
Students 
Bachelor 

and 
Master

BN-INCEUF-04-GY

Intercultural 
Communication 
through Central 
European Film 

1957-2010

0 4 4 Autumn / Spring

The aim of this course is awareness raising, identifying sensitive 
issues, observing and interpreting body language, comparing your 
culture with others through discussing Central European films, 1957-
2018. We will survey major directors and their key films mostly from 
Hungary but also from Germany, Romania, the former Czechoslova-
kia and Yugoslavia.

Max 20 
Students 
Bachelor

BN-INTNET-03-GY
International 

Negotiation Tech-
niques

0 2 3 Autumn / Spring

Teaching objectives of course-unit: This course focuses on profes-
sional business negotiations, describing how culture impacts nego-
tiations and numerous techniques business people use around the 
world. It also provides country- specific information about the use 
and effectiveness of the different techniques.

Bachelor



Code Course Name Lecture Seminar Credits Semester Remarks Notes

BN-INPROE-04-EA
International 

Protocol and Eti-
quette

2 0 4 Autumn / Spring
The course provides the students with theoretical and practical infor-
mation referring to business etiquette end protocol in international 
environment.

Bachelor

BN-JABUCU-03-GY
Japanese Business 

and Culture
0 2 3 Autumn / Spring

As Japan has become a key part of the intricate global business 
environment, the foreign businessperson working in Japan or with 
Japanese companies outside of Japan may encounter a wide variety 
of communication gaps arising from differences in cultural values 
and assumptions, business customs, and language. This course is 
designed to provide practical insight and strategies for navigating 
the seemingly opaque waters of business communication in Japan by 
discovering Japanese language, society, religions, economy, commu-
nication, business organizations, negotiating techniques.

Max 15 
Students 
Bachelor

BN-HIFIMU-03-GY
The History of 

Film Music
0 2 3 Autumn / Spring

The first two-thirds of the course focuses on Hollywood film scoring 
ranging from the silent era, the early sound film, the classic studio 
era up to the 1958 AFM strike. The director’s individual style of using 
film music is shown through the examples of two giants of filmmak-
ing (Hitchcock and Kubrick). Important Hollywood composers of the 
recent past and present are discussed next. The last few lessons take 
a look at some films outside Hollywood, including the James Bond 
films that show the incorporation of pop music into film scores as 
well as some interesting European tendencies. The last lesson fea-
tures examples of rejected scores where students must think with 
the mind of a filmmaker in making the right musical selections. Each 
lesson is illustrated with a rich selection of film excerpts with isolated 
scores, unavailable anywhere else

Max 10 
Students 
Bachelor 

and 
Master



INSPIRED BY CREATIVITY

CONTACT DETAILS

incoming.erasmus@metropolitan.hu

BudapestMetropolitanUni
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